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Leadership

message

At Pearson, our purposeis to help
peoplerealise the life they imagine
through learning.

As the world’s lifelong learning company, we
believe in a sustainable future in which education
creates positive change forall. The science

is clear: to avoid the worst impacts of climate
change, globally we need greenhouse gas (GHG)
emissionsreductions by 50% by 2030 and to
reach net zero by 2050.

We are committed to having realimpact. Building

onalongandrewarding decarbonisationjourney,

we have refined our climate targets to align with
these global milestones. In 2024, ourlong-term
net zero target was approved by the Science
Based Targetsinitiative (SBTi), settingus onan
externally-validated course tobecome a true net
zero organisation by 2050.

Ourapproachisfoundedon halving our GHG
emissions by 2030 from a 2018 baseline,

and cutting emissions by 90% across all
scopes by 2050 — whichiswhy we need a
realistic timeframe of 2050 to achieve our
goals. Inaddition, we are looking to continue
purchasing 100% renewable electricity in our
own operations. Thisis becomingincreasingly
important as we deploy artificial intelligence (Al)
and advanced technologies to unlock learning
opportunities forall.

This plan sets out Pearson’s objectives and the
steps we are taking to achieve them. Our plan
isunderpinned by three aims which are aligned
with the interrelated actions of the Transition Plan
Taskforce’s (TPT) Final Disclosure Framework.

“Our partnerships are integral to balancing
our digital transformation with responsible

environmental stewardship.”

Cinthia Nespoli

General Counsel and Executive Leader for Sustainability
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Leadership message

Ambition and targets

Decarbonising our business: Responding to climate risks and

opportunities:
e Achieve a50%reductionin GHG emissions

across ouroperations and supply chain by e Periodically conductriskand opportunity
2030 froma 2018 baseline analysis to enable Pearson to successfully
navigate the transition to a net zero
economy, inclusive of company growth.
Enhance climateresilience across the
business by using scenario analysis to
informrisk management and anticipate

e Achieve a 90%reductionin GHG emissions
acrossourvalue chainand meet our
science-basedtargets by 2050

e market opportunities
e Useourcapabilities as the world's learning
Contributing to an economy-wide company to support lifelonglearning and
transition: reskilling opportunities foramore resilient
future. Ourambition willrequire all of us
e Maintain100% renewable electricity at Pearson to embrace sustainability.
consumption across our operations Collaboration with others is essential to

realise the positive impact we can have on

e Collaborate with oursectorto support the environment through learning

the net zero transition and thrive in a low-

GHG emissions world, by supporting the We are excited to continue our climate journey
creation of clean energy and forthe transformationit will bring to our
business.
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About Pearson

Helping people realise the life they
imagine through learning

At Pearson, we do three things. We create high-
quality, curated content in the form of learning
materials and assessments. We distribute this
content through digital systems and platforms.
And we verify skills through assessments,
credentials, and exam materials. We are the
world’s lifelong learning company, serving
customers across the globe.

Pearson has two distinct business models.
Ourbusiness-to-business model works with
educators and enterprises to provide digital
content, assessments, qualifications and data.

Carbon footprint
of our value chain

and operations Employeesand

businesstravel \

Properties —
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We are also a software business. Backed by our
deepunderstanding of learning science, we
create platforms and apps to transform individual
learning forreal-life impact.

Mapping our supply chain

Ourupstreamvalue chain activities account
forapproximately 90% of our total global GHG
emissions. Approximately 150 critical suppliers
account foraround70% of Pearson’s global
spend, with the majority of products and services
sourced from suppliersin OECD countries,
predominantly in North America and Europe.

Customeruse Direct
of ourproducts

operations

/

/Physicalgoods

Transportation
— anddistribution

N

products andservices

Digitalgoods and
otherpurchased
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ur journey to

hetzero

We continue to make good progress towards
our GHG emissions reduction commitments. To
date, we have cut our total market-based GHG
emissions by 43% against our 2018 baseline,
putting usin astrong positionto achieve a50%
reduction by 2030 from a 2018 baseline.

We have already achieved our 2030 target
forscope 2 market-based GHG emissions
(emissions from purchased electricity).*

Thereductions come from downsizing our
property portfolio, decommissioning emissions-
intensive buildings, dismantling our company
vehicle fleet and shifting from natural gas to
electricity-powered heating and coolingin

key locations. We have also introduced more
stringent environmental criteria for building
selectionand maintained 100% renewable
electricity through supply of direct green
electricity or supported by Energy Attribute

Certificates (EACs)inthe country of consumption.

We have reduced ourvalue chain(scope 3)
market-based GHG emissions by 42% since
2018, primarily by shifting our supplier basein
higher-emitting categories, such as paperand
printing, to lower-emitting categories, including
technology. We have increased in-market
printing, reducing associated transportation
emissions. Adopting a hybrid working model
andreducing business travel also contributed to
thesereductions.

Ouranalysis shows a continued downward
trendin future emissions, achieving atleast 90%
reductions across our value chainfroma 2018
baseline by 2050 as shown in the graph on the
next page.

Key assumptions

We have based our analysis on the following
assumptions:

e Pearson’s property footprint willremain stable
from 2026

e The number of employees willremain stable
overthe period

o 90% of total electricity generation willcome
fromrenewables

e Closeto100% of Pearson’s productsand
services willbe digital by 2050

e 85% of oursuppliers willachieve net zero by
2050

Inordertoreach atleasta90%reduction across
allscopes, we have identified key actions for
further decarbonisation of our operations,

value chain, products and services. These are
describedinmore detailin the Strategy section
of this plan.

* Wereportemissions using the market-based methodologyinour Climate Action Plan to take account of ourefforts toincrease ouruse of renewable energy
through greenenergy tariffsand EACs. For more detailed GHG emissions data, includinglocation-based emissions, see ourISAE3000 Statement from

ourthird-party auditor.
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https://plc.pearson.com/en-GB/sustainability/our-sustainability-reporting

Ourjourney to net zero

Implications for our corporate
strategy

We believe that Pearsonis well positioned for the
shiftto alow-GHG emissions economy. Aswe
build our digitallearning capabilities, Pearson will
continue to shift away from physical products
and services and accelerate our decarbonisation
trajectory.

Withincreased use of Aland otheradvanced
technologiesin education, renewable and
alternative sources of energy play animportant
roleinourindustry and, critically, for our
technology-based suppliers. We will continue to
work with our larger suppliers to align our mutual
objectives and support their decarbonisation
progress.

Pearson GHG historical performance and projected trend to achieve

[ Scopel Scope 3
Bl Scope? Carbonremovals
market-based aligned with SBTi
net zero standard
Near-term
Netzero
target target
-50%

Long-termtarget toreduce emissions by 90%

netzero
500,000
400,000 Historical
performance
-43%

<,
8 300,000 —
@
C
©
w
R
€
)
) 200,000
T
©)

100,000

0 B
Historical
2018 2025

Climate ActionPlanv.3updated February 2026 Pearsonplc

Projected trend

2030 2050

Page 7



Ourjourney to net zero

Although we are continuing to quantify and
deepenourunderstanding of the emissions
associated with the use of our Al-driven
products, thisis anemerging field and further
workisrequired to fully model theirimpact and
incorporate these emissionsinto ourreduction
roadmap.

Our climaterisk assessment has notidentified
any materialimpacts onthe company over the
next five years either from our commitments
orthe actions we intend to take to achieve our
targets.

OurAnnualreport covers our climate-related
financial disclosures, including a detailed
review of therisks identified and our mitigating
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actions, which are consistent with the approach
recommended by the Task Force on Climate-
related Financial Disclosures (TCFD).

Withincreased use of Aland
otheradvanced technologies
in education, renewable and
alternative sources of energy
play animportantrolein our
industry and, critically, for our
technology-based suppliers.
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Implementation

strategy

Aswe become anincreasingly digital

company, energy efficiency andincreased

use of renewable energy have become critical
components of our climate strategy. Our
approachis structured around six priorities, each
designed to systematically reduce our carbon
footprint and promote sustainability.

Decarbonising our business

Measuring and reducing emissions

Ourjourney begins with the ongoing
measurement of emissions. This data-driven
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approach allows us toidentify key areas for
improvement and track our progress over time.

Reducing emissions in our operations

Ourimmediate focus remains onreducing scope
1and 2 emissions, which primarily come from

our buildings. Historically, we have reduced

our property portfolioand movedto smaller,
managed offices. In 2025, we introduced more
stringent environmental criteria for building
selection, andin future we willimplement low-
costinitiatives, like optimised lighting schedules,

‘({\V\g and re—skiHing fO/'a

Decarbonise our @
own operations

0)O,

Foundations

Ongoing data
systems
development

Robust governance
andrisk management

Strong culture
and values

Priorities
1 Reduceemissionsinour 3 Reduceemissionsacrossour 5 Removeunabatable emissions
operations value chain

2 Transitiontorenewable energy 4
acrossouroperations
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Promote the transitionto
renewable energy across our
value chain

6 Investinproductsandservices
and beyondvalue chain
mitigation activities
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Implementation strategy

and conduct energy audits. Additionally, we
willinvestininitiatives such as a shift to LED
lighting and installation of high-performance
glasswindows to furtherreduce ourenergy
consumption.

Transition torenewable energy across our
operations

Shiftingtorenewable energy for scope Tand
2isanother critical priority. We aim to select
properties withrenewable energy systemsin
place andinstall solar panels at key sites. For
any remaining energy needs, we will purchase
EACsto ensure we source the cleanest energy
possible.

Reduce emissions in ourupstream and
downstream value chain

Reducing scope 3 emissions, including indirect
emissions from our supply chain and business
travel,is challenging but essential to achieve our
long-termtargets.

We planto select suppliers withrobust carbon
reduction programmes, maintain our hybrid
working model and promote sustainable
commuting. Toreduce theimpact from customer
usage of ourdigital products, we planto develop
more energy-efficient products. Finally, we
areincreasingly shifting to a circularmodel by
reducing waste in our operations — forexample
by expanding print-on-demand services and
recyclingwhere possible — and procuring paper
from certified sources (FSC, PEFC and SFI) that
set standards for protecting nature.

Contributing to an economy-wide
transition

Promoting the transition to renewable energy
across our upstream and downstream value
chain

Inthe medium term, we need to partner with our
stakeholders to explore feasible ways to promote
the use of renewable energy in ourvalue chain —
forexample, incentivising our smaller suppliers

to shift torenewable energy or supporting
consumers to lower their electricity consumption

Climate ActionPlanv.3updated February 2026 Pearsonplc

by reducing the energy requirements of our
digital products. Eventhough we have not

yet fully scoped these efforts, we know that
promoting energy efficiency and the use

of renewable energy willbe akey leverin

helping us reduce the overall carbon footprint
associated with our products and services, while
accelerating awider societal transition.

Removing unabatable emissions

Unfortunately, not allemissions can be
eliminated. Inthe longerterm, and as we get
closertoour2050 target, we are committed to
investingin high-quality carbonremoval projects.
These projects will focus onlong-term carbon
sequestration, helping to ensure the carbonis
removed from the atmosphere and stored for
approximately 1,000 years.

Investmentin products and services and
beyond value chain mitigation activities

We are looking to build along-term plan for

our beyond value chain mitigation activities —
those outside our value chain which help avoid
orreduce emissions, orremove GHGs from the
atmosphere. As alearning company, we have
aunique opportunity to develop educational
programmes that raise awareness about climate
change and support the development of
adaptationmechanisms.

Responding to climate risks and
opportunities

Climate impacts, risks and opportunities
analysis

We conduct regular environmentalimpact
assessments to ensure Pearson understands
itsimpacts and the likely effects of climate
change onthe business, enablingus to address
and mitigate those impacts. We use arange of
alternative scenarios in our analysis to explore
plausible future states that differ frombusiness-
as-usualassumptions. We report annually on our
analysis and the identified climate impactsin our
TCFDreport.
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Governance

Pearson has a strong governance Formore detailed information on our governance
structure enabling the Board and its structure, performance and targets,lsee

’ ourlatest annualreport and supporting
Committees to monitorand oversee  documentation available on our sustainability
the company’s sustainability reporting portal.

strategy.

Board Committees

Audit Committee Reputation & Responsibility Remuneration Committee
Oversees the work required Committee Oversees the alignment
to comply with mandatory Overseestheworkrequiredto  of Executive Directors’
assurance andreporting build Pearson’s sustainability remuneration with
regulations 2.0 - Visionforthe Future sustainability targets

Executive Committee

Pearson Executive Management Sustainability Steering Group

Composed of our Chief Financial Officer, Chief Legal Officer, Chief Sustainability Officerand
Senior Vice President of Global Operations

Agrees ‘strategic ambition’, determines capabilities, and assigns accountability

Managementimplementation

Environmental strategy and coordination provided by specialist team. Implementation delivered
across the business through IT, Operations and Procurement, Finance, etc.
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Engagement
strategy

Engaging with partners across our We also have animportantrole to playin

value chain and collaborating with

delivering the knowledge and skillsrequired for
amore sustainable future forall. An effective

industry peers will be essential to engagement strategy is critical forachieving
achieving emissions reductions. these goals. Key stakeholdersinclude:
Customers e Educationinstitutions and educators: Educators are a cornerstone of our

business, and they maintain a close relationship with learners.

e Employers: We work with employers to design solutions that fit theirunique
placeinthelabour market and help learners progressin their career goals and
reskill.

e Consumers: Understanding our consumers allows us to more effectively design
and create products and go-to-market strategies.

Business
partners

We work with partners who share our commitment to doing businessresponsibly
and help usreduce and mitigate sustainability-related risks.

Governments
andregulators

Policymakers across the world are charged withimplementing policies to grow and
sustain productive economies, ensuring thatindividuals have the education and
skills development opportunities needed to achieve theirlife goals.

Ourengagement helpsinform policy decisions and share best practices on areas
of focus foreducation, training, and recruitment.

Communities

Learningis akey factorin empoweringindividuals and communities, improving
socialand economic outcomes, and creating a more equitable and sustainable
world. Pearson provides products and services that meet this demand.

Employees

Pearson’s greatest assetis our people. Ourbusiness success and ability to
positivelyimpact society rely heavily on our colleagues. We maintain a culture of
engagementandinclusionand communicate on aregular basis withemployees.

Investors and
shareholders

Ourshareholders play animportant role in both monitoring our governance and
safeguarding the future of our company. This includes monitoring our sustainability
credentials.
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Engagement strategy

Products and services

To shape abettertomorrow for people and
planet, we needinformed global citizens who
not only understand globalissues such as
climate change, but are equipped with the
skills to take on these challenges.

By promoting sustainability education, we
supportlearners andinspire actionto create
abetterworld. Forexample, Mastering is
aflexible platform that engages science

and engineering learners through active,
immersive experiences. We offer Mastering
Environmental Science, a collection of online

Training and development

Pearson’s culture supports upskilling and
promotesindependent curiosity forknowledge
and sharedlearning to furtherthe company’s
missionand goals.

In addition to partnering with volunteers

from Climate Fresk to deliver workshops
onclimate change and Planet on Stage!to
inform employees about the impact of digital
technologies onthe environment, we alsorana
sessiononthe environmentalimpacts of Aland
afew training sessions on the environment more
broadly.

We have launched a series of LinkedIn Learning
training materials and courses to support
employees who wish to gainamorein-depth
knowledge of sustainability-related topics. Our
learning experience platform, which integrates

We needinformed global
citizens who not only
understand globalissues, but
are equipped with the skills to
take onthese challenges.

Climate ActionPlanv.3updated February 2026 Pearsonplc

content, tutorials, and assessment tools.
Pearson’s Al-powered study tools help
students further achieve proficiency and
master key course concepts.

Additionally, we work with educators to
expand access to sustainability knowledge.
Forexample, our Brighter Futures programme
enables school students to gainanadvanced
qualificationin climate change, or pursue
adesign andtechnology course giving

them the skills to solve tomorrow’s product
development challenges.

third-party content on sustainability, is available
to allour colleagues.

Broader engagement and thought
leadership

We are active participants in multi-stakeholder,
collective action aiming to strengthenlifelong
learning and explore the private sector’srolein
sustainable development. Forexample, we are
partnering with others, including the Coalition
for Sustainable Al, to develop standardised
metrics to measure andreport onthe impacts
of Al. We are also working with DIMPACT, a
network founded to improve understanding of
the environmentalimpact of digital products and
develop science-based solutions. We maintain
our score of A- for climate-related disclosures
from CDP, anindependent environmental
disclosure system.
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Annex 1 - Levers for
decarbonisation

Decarbonisation Implemented, ongoing orplanned activities Timeline
lever

Measuring Align ourlong-term targets by establishing an SBTi-approved target fornet zero
andreducing by 2050. (Implemented)

emissions

Provide Pearsonteams with tools, calculators, and high-quality management
information to steer our business towards low-carbon emissions in areas such
as our property footprint and utilities, hybrid working and business travel.
(Ongoing)

Implement divisional carbon footprinting and optimise ourinternal reporting
process to provide actionable insight for Pearson’s leadership teamona
quarterly basis. Akey principle throughout will be to make sure that operating
units have ownership of targets and are embedding decarbonisationin their
business objectives alongside profitability and growth. (Ongoing)

Increase use of supplier-specific emission factors toimprove transparency
androbustness of ouremissionsreporting. Ouraimis toimprove data quality to
eventually covermore than 90% of scope 3 emissions based on our portion of
usage, ratherthanrelying on estimates. (Ongoing)

Reducing Ensure that any new buildings meet stringent environmental criteria, implement
emissionsin low-costinitiativesincluding optimised lighting schedules, and conduct energy
our business audits. Additionally, investininitiatives such as the shift to LED lighting and

and operations installation of high-performance glass windows to furtherreduce ourenergy
consumption. (Ongoing)

Climate considerations will extend to how we design our products, and our
continued transition to digitalis a key component. Develop an approach to
product and service development thatincorporates environmental factors. This
willinclude a betterunderstanding of the usage of our key digital products and
services, and their overarching carbon footprint. (Short)

Transition to Maintainuse of 100% renewable electricity in our operations, which will be
renewable increasingly important as we deploy Aland advanced technologies to unlock
energyacross learning opportunities forall. (Ongoing)

our operations

Time frame: ® Implemented/Ongoing; @ Short - within 5 years; @ Medium - between 5-10 years; @Long - more than10 years
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Annex1-Levers fordecarbonisation

Decarbonisation
lever

Reduce
emissions
inour
upstream and
downstream
value chain

Implemented, ongoing or planned activities Timeline

Develop andimplement an engagement planforour most relevant and critical
suppliers. Thisincludes collaborating with key suppliers to help them on their
journey to SBTiaccreditation and the decarbonisation of the products and
services we buy from them. (Short)

Reorganise our print supply chain to drive efficiencies and use better
forecastingtoreduce ourinventory of print products. Thisincludes
consolidating our paper suppliers and using paper from certified sources (FSC,
PEFC and SFI). (Ongoing)

Integrate environmental criteriainto alllong-term supplier selection processes o
and engagement. In addition, deepen our collaboration with our value chain

toreduce our collectiveimpact on the planet, through partnerships andjoint

activities. (Medium)

Contributing
toan
economy-
wide transition

As our decarbonisation strategy progresses, develop afit-for-purpose strategy o
forinvestingin carbonremovals, ensuringit focuses not only on GHG capture

and storage, but also aims to enhance the overall resilience of ecosystems.

(Long)

Continue towork with other companies to advance the accuracy and availability
of scope 3data. Ensure all business partners follow our Business Partner Code
of Conduct and Responsible Procurement Policy and comply with national
environmentallaws and regulations. Encourage our suppliers to take partin the
EcoVadis sustainability assessment. (Ongoing)

Deliver sustainability learning experiences foremployees, including
volunteering and credentialing, aligned to our talent development strategy.
(Short)

Participate in new collaborations that aim to calculate the emissions of o
downstream digital media content and explore the use of technology and Alin
learning. (Medium)

Time frame: ® Implemented/Ongoing; @ Short - within 5 years; @Medium - between 5-10 years; @Long - more than10 years
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